QUIZZLY - VUUKLE DMCC

Campaign setup
brief

Everything we need before your campaign can go live — what
we are asking for, and why each answer changes what we
build.



HOW IT WORKS

Where your answers end up

Every section in this deck feeds one part of this flow. Section 3 is the one that decides what you pay for.

VES Delivered as a lead
/ Pushed to your CRM - invoiced
The ad Landing page Qualifying questions Clears
Meta, TikTok, Google Your brand, our flow Section 3 decides these the filters?
Captured, not billed
NO Still yours - never invoiced

You only ever pay for the top branch. Everything that fails the filters is still captured, still handed over, and

never invoiced — so tightening the filters costs you volume, not money.

Campaign setup brief - Quizzly / Vuukle DMCC 2/15



BEFORE YOU START

Two ways to send this back

-

.

FASTEST

Fill it in online

Everything in this deck, as a form that saves as you go and takes uploads
directly.

e Upload logo, images and video in the form
* Nothing to email, nothing to zip

e We see it the moment you submit

onboard.quizzly.ai

J

OR

Complete this PDF

Write into the fields on the slides that follow, then send it with your assets.

e Put the PDF and all assets in one folder
¢ Name the folder with your project name

e Zip it and email the lot

hello@quizzly.ai

Please do one or the other, not both — two versions of the same brief is how details get missed.

Campaign setup brief - Quizzly / Vuukle DMCC

3/15



SECTION 1 OF 9 - WHO SIGNS OFF, AND WHO SEES THE NUMBERS -

Your team

Campaigns stall when a creative or a budget change sits waiting for the right person. Tell us who approves,
and who should get the weekly report, and we never have to ask mid-flight.

Your name Approves creative and spend (optional)

Email Who should get the weekly report?
(optional)

Company
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SECTION 2 OF 9 - WHAT YOU ARE SELLING, AND AT WHAT PRICE

The project

Price and timeline set everything downstream — who we target, what the ad may promise, and where the

qualifying threshold sits. The booking amount and payment plan are what buyers ask about first, so we

answer them in the ad instead of losing the lead to a phone call that never happens.

Project name

Starting price

Top price (optional)

Markets to target

Languages

Booking amount
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Handover date

Payment plan

Current inventory and availability

Active offers or limited-time benefits
(optional)

Anything a buyer always asks that we
should answer up front? (optional)
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SECTION 3 OF 9

Qualifying filters

Alead is only a lead if it clears these. Anything that fails is still captured and still yours — we simply do not

deliver it as a qualified lead or bill you for it. Every filter below is on by default unless marked otherwise. Turn

any of them off to raise volume, or tighten them to raise quality.

Budget at or above the entry price ON BY DEFAULT
Anything below the lowest unit price is filtered out

We ask: What is your budget for this purchase?
v AED 1.8M - 2.5M v AED 2.5M - 3.5M v AED 3.5M - 5M v AED 5M+

X Under AED 1.8M

() Keep [J Remove [ Change to:

Payment method stated ON BY DEFAULT
Cash, mortgage, or the developer plan

We ask: How do you plan to pay?

v Cash v/ Mortgage v Developer payment plan - Not decided yet

() Keep [J Remove [J Change to:
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Buying within 12 months
“Just exploring” is not delivered as a lead

We ask: When are you looking to buy?

v Within 3 months v/ 3 - 6 months v 6 - 12 months

() Keep [J Remove [J Change to:

Purpose stated
Investment, own use, or residency

We ask: What is the purpose of the purchase?

ON BY DEFAULT

X Just exploring

ON BY DEFAULT

v Investment / rental yield v To live in v Golden Visa eligibility v Both

() Keep [J Remove [J Change to:
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SECTION 3 OF 9 - CONTINUED -

Qualifying filters

Mark each one below. Anything you change here changes what we deliver and what we invoice.

Not an agent or broker ON BY DEFAULT Explicit contact consent ON BY DEFAULT
Self-declared, plus we screen the obvious ones Required — we never deliver a lead without it
We ask: Are you buying for yourself? We ask: May our advisor call or WhatsApp you?
v Buying for myself or my family X I'am an agent or broker v Yes, you may contact me X No
() Keep [J Remove [ Change to: () Keep [J Remove [ Change to:
Reachable by phone or WhatsApp OFF BY DEFAULT A filter we have missed
Raises quality, lowers volume. Off by default. Anything that should disqualify a lead for your business

We ask: Best number to reach you on

v Number verified by WhatsApp or OTP X Number given but not verified

() Keep [J Remove [J Change to:
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SECTION 4 OF 9 - WHERE THE LEAD LANDS, AND HOW FAST -

Lead delivery

A qualified lead goes cold in minutes, not hours. Tell us the endpoint and we push it the moment it qualifies
— CRM, webhook, sheet or inbox. We also need to know how your team will tell us which leads were good,

because that feedback is what trains the targeting.

Method Lead notification email
CRM or platform How will your team tell us which leads

were good? (optional)

Endpoint or inbox
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SECTION 5 OF 9 - SPEED TO FIRST CALL DECIDES THE OUTCOME

Who calls them

This is the single biggest lever on conversion and it sits entirely on your side. We need the number that will

show on the buyer's phone, the hours your team works, and a dedicated WhatsApp number that is not

already in use anywhere else — automation cannot share a number.

Call centre or dialler software

Team or person calling

How fast can they call?

Working hours

Official calling number
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Official WhatsApp number

A new, dedicated WhatsApp number
for automation — must not be in use
anywhere else

Do they use WhatsApp? (optional)

Team size (optional)
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SECTION 6 OF 9 - WHAT HAS TO BE GRANTED BEFORE ANYTHING RUNS -

Accounts & access

Nothing goes live until these are in place. The pixel matters most: it owns the learning, so it must be on your
ad account, not ours, or you lose the audience data the day the campaign ends.

ACCESS ALREADY GRANTED — TICK WHAT IS DONE
Facebook Page

(] Business Manager partner access
Instagram account

(] Facebook Page and Instagram
Meta ad account ID (optional)

[ ] Ad account
Meta Business Manager ID (optional)

(] Pixel / dataset
Meta Pixel / dataset ID (optional)

(] Website or landing page
Website

[ ] Google Sheet or CRM for lead delivery
Privacy policy URL

Who runs ads today? (optional)
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SECTION 7 OF 9 - ORIGINALS, NOT FORWARDED COPIES -

Brand assets

Send files at original quality through a shared folder. A video that has been through WhatsApp is compressed
past the point of usefulness and will underperform on every placement. We also need your written

permission to use the brand in advertising for this campaign.

Or a shared folder, in original quality You may use our logo, imagery and

— easiest for video name in the advertising Applies to this
campaign only, and can be withdrawn

Ad creatives you like (optional) in writing at any time. Without it we

run unbranded — it still works, it just
can't carry your name.
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SECTION 8 OF 9 - THE LEGAL PART, AND IT IS NOT OPTIONAL IN THE UAE -

Permits & permissions

Property and prize advertising needs a permit before the first impression. We need the permit number, the
issuing authority, and the disclaimer word for word. Dubai and Sharjah also require the permit QR code on

the creative — we place it, you supply it.

Advertising permit number Developer authorisation or signed
Channel Partner Agreement

Issuing authority
We will supply the permit QR code

image Dubai and Sharjah require the
QR code on the creative itself. Upload
it in the previous section or drop it in
the shared folder — we cannot run
the ad without it.

Mandatory disclaimer, word for word
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SECTION 9 OF 9 - BOUNDARIES, DATES AND BILLING -

Anything else

Claims you cannot make, competitors or regions to exclude, when you want to start, and who gets the
invoice.

Anything we must not say or show? Target start date (optional)

(optional)

Billing contact / TRN (optional)
Anyone to exclude? (optional)
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FOR THE ZIP

Assets checklist

Original files only. Anything that has been through WhatsApp or a chat app has been compressed and will
underperform — send from the source.

[] Logo — vector (.ai/.eps/.svg) or PNG on transparent Advertising permit — and the QR code image

[] 6-10 photographs at original resolution Signed authorisation or partner agreement

[} Video inits original file, not a forwarded copy Brand guidelines, if you have them

0O 0O O 0O

[ ] Floor plans, spec sheets or price list Any creative you have run before that worked

Name the folder with your project name, zip it, and send it with this PDF to hello@quizzly.ai.
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AFTER YOU SEND IT

What happens next

We build and show you Ten leads at our cost You decide
Landing page, qualifying flow and creative. You see all We run the first ten qualified leads on our own If the leads are right, we scale. If they are not, you
of it before a single dirham is spent. money. You judge the quality on real leads, not a have paid nothing and you keep the data.

deck.

Nothing here is locked. Filters, creative, budget and targeting all change once real leads start coming in — that
is the point of the first ten.
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